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Mother’s Day is just around the corner. 

So expect your social feeds to explode with 

brand messages asking ‘How are you going to 

treat your mum?’. 

Nothing wrong with that. But, it feels like there’s 

so much more to our relationship with our 

mums. And that brands could build on this, if 

they stopped to think a bit more about one of 

the most important bonds we’ll ever have. 

So, we looked into how people really talk about 

their mums. We explored a random sample of 

500 social media comments, letting us learn how 

people talk about their mum, in their own words.  

Our goal? To shine a new light on the 

relationships we have with our mums. 

We’ve picked out five of the biggest themes, 

ranging from the crazy stuff they do, to how 

they inspire us. Then we suggest some ideas 

for how brands can use it. Happy Mother’s day. 



“I came home and found my mum had 

been practicing her makeup for my bday

meal because she wants to look nice in 

front of my friends 💔💛.”

They’re like a best friend, but somehow more. 

They know us, and the little things that move 

us deeply. 

They know what we want and, sometimes more 

importantly, what we need. Unlike our other 

friends, to them we’re always top of the bill. 

They’re our personal courier, our party / dinner / 

drinking buddy, they make things special. They’re 

our safety net, our companion, our protector, our 

comrade. They share our dreams.

They put us first. 

IDEA: this was easily the biggest theme in the 

data (36%) with loads of big stories from life’s 

little details. Can you build creatives that help 

people recognise and value this side of our 

relationship with our mums?



“my mum acts like it's a zombie 

apocalypse when it snows, she's just 

gone and bought ½ of waitrose😂.”

“my mum’s giving me rapping advice...”

“‘Here is a picture of my cute dog to 

cheer up America' is the best thing my 

Mum has ever said. What a woman.”

“My mum’s changed my car seat 

position to fit a dwarf and still tries to 

deny that's she's driven it 🙄😴”

No matter how well we know them, or how much 

time we spend with them, mums still do and say 

things that are completely inexplicable. 

And it’s this that’s part of their endearing charm, 

it’s what helps us relate and keeps us on our 

toes. 

IDEA: we’ve all got personal stories of what 

makes our mum unique, things that hold special 

meaning, just to us. Tap into it. 



“My Nan used to tell me stories of how 

my Mum would save all of her money 

for shoes back in her student days. I'm 

not a student, but I definitely take after 

my mum #obsession #collection 

#addiction.”

Our mums inspire us throughout our lives in 

many different ways. 

We admire their hidden strength, their courage 

and their ability to make things work. We love to 

hear the story of their lives. 

We respect them for our differences and feel 

proud of what they’ve achieved. We like to see 

ourselves in them, a reflection of something 

good.

We start to see more of ourselves in our mums 

as we get older, and this is a good thing.

IDEA: inspiration ties into the changing nature 

of our relationship with our mums. As we grow 

older we begin to appreciate our mums as 

complete individuals; relating to their struggles 

and achievements in a deeper way. 



“So my sis is trying to explain to my 

mum how she has "lost" £100, but she’s 

standing there in new jeans and 

earrings, u tried babes.”

Our mums set boundaries to protect, and hold 

great expectations to expand us. 

We don’t always like them, but they’re there to 

help us be the best we can be. 

We all want to make them proud and would do 

almost anything to avoid the dreaded line “I’m just 

so disappointed with you…”  

We know these expectations aren’t always fair, or 

doable, or sensible, or rational, or practical or 

sane or predictable. 

But, we know they all come from the heart.

IDEA: our mums are a bit like our best self, 

trying to get out. What we see as rules growing 

up, are more like safety wheels – something to 

take off when we’re actually ready. 



“The difficulty my mum is having in 

understanding how to use Spotify, you 

would think I was teaching her how to 

crack the bloody da Vinci code.”

“My mum is doing a season in napa xo”

Over time our relationships can invert. We 

become the teachers, the protectors, the carers 

and the ones to take charge. 

You start fighting their fights, noticing their 

vulnerability, introducing them to new 

experiences, and being a 24x7 IT support. 

But not always – sometimes they’re the ones off 

on adventures.

IDEA: status change is never easy and we could 

all do with understanding how it feels for our 

mums to need help. We also could do with 

remembering, that the young don’t own 

adventure. Is there a vibrant source of creativity 

here?



It all starts with a 

question to answer 

or a hypotheses to 

test…  In this 

case, what do we 

really feel about 

our mums?

We then use 

listening tools to 

gather relevant 

social data.

Then we start actually reading 

the comments, learning about 

the different ways people talk 

about their mums.

We use this to build a 

framework for making sense of 

the conversation. 

Then we read 

thousands of 

comments, analysing 

each as we go…

…before exploring 

patterns in the data 

and understanding 

what people mean 

in what they say. 

Finally, we bring it 

all together, 

answering the 

question and 

providing brands 

with new 

opportunities for 

growth. 
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We’re an insights agency that uses social data to help brands + their agencies find new opportunities for 

growth.  

We develop unique customer insights by understanding and analysing social data (survey/NPS comments, Facebook / 

Twitter/ Instagram comments, forums, blogs, and review sites), in fact, anywhere people are talking about themselves or you.

We give you speed, agility and a human perspective in a fast changing, customer-centric world.

With customer behaviour changing so fast, we enable marketers to quickly understand what consumers really think and feel at 

a particular point in time.

We call this Social Learning. Drop us a line to find out more:

t: +44 (0) 7799 415829

e: jeremy@listenandlearnresearch.com


